
 

 

 

 

Don’t let your business be overwhelmed with new technology. If you follow the 

simple steps listed on the side, you will find yourself in control of your 

business’s efforts to engage and in the center of the social media marketing 

circle. 

The key to any marketing strategy is just that: Strategize! Realize what it is your 

hope to accomplish by engaging in social media, writing a blog, sending a 

promotional newsletter, or updating the community with a press release. If you 

have a solid goal in mind, then you can move backwards to achieve it.  

 

 

 

 

       Prioritize  

           When we are first using a new product, service, or 

technology, it is easy to become overwhelmed with it. So set 

aside specific times to do certain things. You may decide that 

each morning you will set up your tweets for the day or 

week, in the afternoon update Facebook with a promotion, 

and in the evening answer a question on LinkedIn or blog. 
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       Realize your target market 

           Do not just focus on updating the entire world on your 

services. Jill’s Bakery is probably not too interested in your 

organization if you are a gun range.  There are exceptions, 

and if Jill is really interested in gun ranges, she will find you! 

So use keywords to set up lists to follow and engage in. For 

example: this one we have on Twitter. 

       Be timely in your messages 

           When posting an update on various sources, or writing 

a blog try to be cognizant of what is going on. At the time I 

am doing this tip sheet, it has been a terrible week for 

airshows. So if you are in an organization that promotes air 

shows or other events similar to that, you may highlight 

safety along with rules and procedures for participants.  

       Discuss, but don’t overload! 

           We all hate spam. Even those of us in marketing, 

typically despise unsolicited messages. We don’t mind a 

discussion or an offer to participate in a promotion, but we 

like to have a conversation, not talked to. So keep your posts 

timely and engaging, but don’t overload with promotions or 

calls to your business.  Social media is just that: SOCIAL!   

       Research, Research, Research 

           If you are struggling with ideas on what to discuss, then 

research the topic. Your organization is typically not unique 

in all facets, so look up news articles on your industry & 

better yet, subscribe to RSS feeds for current information on 

what’s going on in your business and local news.  Become an 

optimized source of information for your followers & fans! 

Tayloe Marketing & Consulting; Nokomis FL 941-483-6187 

If you would like further assistance or have come to the realization that you 

would rather focus on other aspects of your organization, please contact us 

at Tayloe Marketing so we can give you a free consultation! 
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